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ABSTRACT

Nowadays, the use of design thinking methodology in
organization and management studies is increasing. In
Iran within the field of organization and management,
there is still a gap between thinking, formulation, and
action, and the application of design thinking has been
undeveloped conceptually and methodologically. The
goal of this study is to explain discourses of design
thinking, principles, models, and methods. The
methodology of the study is based on a qualitative
approach using secondary data content analysis and
general qualitative research strategy. According to the
study results, design thinking is rooted in two discourses
of design and management, although with distinct
applications. In this study, human-centered design, a
combination of divergent and convergent thinking, co-
creation, Iteration, and prototyping were identified as the
five principles of design thinking in the field of the
organization. In the following, the design thinking
models of leading organizations were classified based on
phases, stages and activities of design thinking and some
of its most common methods were explained. Design
thinking models are mainly process-based and can be
summarized in four stages of exploration, creation,
reflection, and implementation. Finally, research and
operational suggestions for the use of design thinking in
organizational and management problems with regard to
the problem characteristics, level of analysis, and
expected outputs are presented. These are unlimited to
management science and will be used in other social
sciences.
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1. Design Thinking.

2. Wicked Problems.

3. Abductive Reasoning.

4. Inference to the Best Explanation.
5. Mindset.
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5. Discipline.
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7. Mindset.

8. Divergent and Convergent Thinking.
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1. Conception.

2. Fact-Based Analysis.
3. Feasibility.

4. Economic Viability.
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2. Design Science.
3. Natural Sciences.
4. Positivist.

5. Constructivist.

6. Well-Formed.
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6. Design Cognition.

7. Social Innovation.

8. General Theory of Design.

9. Discipline.

10. Reflection-In Action.

11. ll--Structured.

12. Problem-Solution Co-Evolution.
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5. Cognitive Approach.
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1. Design Science Research Methodology.
2. Validity.

3. Field Testing.

4. Rationalist or Positivist Science.

5. Intuitive and Relativist Artistry.
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4. Stock Market.

5. Innovation Capability.
6. Decision Attitude.

7. Design Attitude.

8. Synthesis.
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1. Innovation Design Engineering Organization.
2. Knowledge Funnel.
3. Individual Cognitive Styles.
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4. Rational-Analytic Problem Solving.
5. Tame Problems.

6. Empathetic Engagement.

7. Abductive.

8. Experimentation.

9. Co-creation.

10. Iterative.
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1. Human-Centered.
2. Divergent and Convergent Thinking.
3. Solution Space.
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4. Process Model.
5. Exploration.

6. Creation.

7. Reflection.

8. Implementation.
9. Prototyping.
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1. Scientific Thinking.

2. System Thinking.

3. Deductive-Inductive.
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2. The Design Brief.

3. Stages.
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Double Diamond.

. Berkeley Institute of Design.

. Imperatives.

. Experiential Learning Theory.

. The Concrete and the Abstract.
. Analysis and Synthesis.

. Storytelling.

. Evolving Round Of Iteration.

. See, Plan, Act, Refine and Communicate.
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4. Customer Journey Map.
5. Stakeholder Map.
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1 Derivation
2. Sketch.
3. Flowchart.
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1. Ethnographic methods.
2. What if...?

3. Persona.

4. Brainstorming.

5. Service Blueprint.
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1. Symptom.

2. Groupthink.

3. Sunk Cost Trap.

4. Fundamental Attribution Error.
5. Confirmation Bias.

6. Fixation.
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